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TSG Network is about

Åestablishing an effective EU-wide and 
long-term support network in at least 18 
countries

Å to replicate, transfer and expand the 
ǳǇǘŀƪŜ ƻŦ ǘƘŜ Ψ¢ǊŀŦŦƛŎ {ƴŀƪŜ DŀƳŜΩ ŀǎ ŀ 
successful proven tool for changing the 
travel behaviour of primary school 
children (age 6-12) and their parents

Åby shifting journeys by car to more 
sustainable modes such as walking, 
cycling, public transport and car sharing 



Background

Åcar traffic is increasing

Åmore unsafe situations occur

Åpollution levels escalate

Å feelings of insecurity increase

Åparents only feel safe when driving their 
children to school by car

Å results in more traffic and more pollution 
in and around the vicinity of the school

ÅΧ

Å tƘŜ Ψ¢ǊŀŦŦƛŎ Snake DŀƳŜΩ aims to break 
this vicious cycle

M

r

o

e

s

re

 

 pa

a

re

n

h

n

g ts 

o

b

r rio n
gu

 t

s

h 

e

 

ir ki

c

ds

a

y

 t

u

o

 

 sc

e

c

h

 

oo

m

a

l b

r

y

r

 

.

ca

 

.

r 

p

.

bec

r

a

e

us
e

t

 t

s

h
e
 bs

c
h
o

o
l

g

tr

 

i

t

p
 

h

be

e

co
m

 

es ever 

t

m

o

o
d

c e
b
e

b

s
oea

n

 
ri
n

ir kids  

o
l



Traffic Snake Game?

Åa fun campaign and game that stimulates 
young children (age 6-12) and their 
parents to travel to school in a safe,  
environment-friendly and healthy way 

Å the campaign consists of a game and 
other actions on traffic and mobility

Å the campaign as a class and school 
activity is highly appreciated by kids, who 
are able to convince their parents to 
significantly reduce their car use



The game in six steps

Åbefore, each school establishes its baseline 
and sets its own target

Å for a period of two weeks, children earn a 
ΨŘƻǘΩ ǎǘƛŎƪŜǊ ŦƻǊ ŜǾŜǊȅ Řŀȅ ǘƘŜȅ ǳǎŜ ŀ 
sustainable mode for home-school trips

Å in class, pupils place the dots on a larger 
green sticker (full = predefined target )

Åclasses stick the green sticker on the traffic 
snake banner (end = target reached)

Å3 weeks after, the sustainability of the 
action is measured once more



Project objectives on network level

Å to train, guide and support National 
Focus Points in 18 countries to motivate 
and activate cities and/or schools to join 
and run the TSG campaign

Å to introduce of a digital platform to 
enable the campaign to function as a 
long-lasting practical platform and tool 
for campaigning and monitoring an 
energy-efficient modal split 

Åbecoming self-supporting after the 
project lifespan



Project objectives on campaign level

Åall the consortium member National 
Focus Points will implement the campaign 
in at least 3 cities in their country 

Å in at least 60 active schools per country 
over the course of 3 EU-supported years

Åparticipating schools will target to 
generate a significant mode shift within 
the (travel) behaviour,  namely at least 
15% more sustainable trips during the 
campaign and a retention effect of at least 
7% after the action



Expected impacts

Åstimulation of the demand for sustainable transport 
concerning home-school trips, resulting in an increase of low-
carbon transport, a more sustainable mobility culture and a 
reduction of energy consumption and emissions

Å reduction of about 2.500.000 car km within project duration 
and matching emissions and energy savings



Results


