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establishing an effective Elide and ,
longterm support network in at least 18 [
countries |
to replicate, transfer and expandthe |§ §
dzLJO I 1S 2F GKS WeENIA F
successful proven tool for changing the Y4
travel behaviour of primary school

children (age €.2) and their parents

by shifting journeys by car to more
sustainable modes such as walking,
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Background

A cartraffic isincreasing eSS g, S

A more unsafe situationccur g o % %% %%
A pollution levels escalate ‘%i g ._moé 5 :E
A feelingsof insecurity increase By gy s S

A parentsonly feel safe when driving their %9 12y g 1009
children to school bgar

A resultsin more trafficand more pollution
In and around the vicinity of thechool

A X

AtKS WY EhakdD IF X & to break
this viciouscycle
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Traffic Shake Game?

A afun campaign and game that stimulate: " TS
young children (age-62) and their AT )
parents to travel to school ia safe,
environmentfriendly and healthy way

A the campaign consists of a game and
other actions on traffic and mobility

A the campaign as a class and school
activity is highly appreciated by kids, wh
are able to convince their parents to 5
significantly reduce their car use
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The game In six steps

A before, each school establishes its basell
and sets its own target

A for a period of two weeks, children earn i
WR20Q a0GAO0O1SNI F2NJ
sustainable mode for homschool trips

A in class, pupils place the dots on a larger
green sticker (full = predefined target) &%

A classes stick the green sticker on the tra -
snake banner (end = target reached)

A 3 weeks after, the sustainability of the
action Is measured once more
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to train, guide and suppontational
Focus Points in 18 countries to motivate
andactivatecities and/or schools to join
and runthe TSG campaign

to introduceof a digital platform to
enable the campaign to function as a
long-lasting practical platform and tool
for campaigning and monitoring an
energyefficient modalsplit

becomingseltsupporting after the
projectlifespan
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all the consortium member National P 5
Focus Points will implement the campaicNg i
In at least 3 cities in their country b

over the course of 3 EBupported years

participating schools will target to /
generate a significant mode shift within

the (travel) behaviour, namely at least |
15% more sustainable trips during the #
campaign and a retention effect of at leagizz
7% after the action /
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stimulation of thedemand for sustainable transport
concerning homeschooltrips, resultingn an increase of low
carbon transport, a more sustainable mobility culture and a
reduction of energy consumption and emissions

reductionof about 2.500.000 car km within project duration
and matching emissiorendenergy savings
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